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Sports have been a popular pastime for not only Americans but people all over the world as well. From playing to watching, sports 
have been one thing that most Americans can agree on. Everyone has their favorite male player, but what about women? Social 
norms and stereotypes have prevented women, who work hard every day to be the best in their craft, to receive little recognition. 
Not a lot of media coverage is provided on the female sports games occurring. Sports broadcasters don’t talk about what is going on 
with certain female teams and because of that the popularity of media, can’t increase. This over affects the wage gap between male 
and female athletes. 

Broadcasting Time
- - - - - - - - - - -

This study done looked at the 1992 
Olympics by calculating the amount 
of coverage that both men and 
women who play the same sport got. 
The results were:
- 44%, of all media coverage, was 
given to women
- In the 1996 Olympics a lot of 
women won medals, however, they 
only got 36% of media coverage 
- Women in the United States 

received anywhere from 43%-57% 
- - The focus of this study was to 

“analyze the most popular and 
most widely available sportscast, 
SportsCenter on ESPN, and its 
counterpart on CNN, Sports 
Tonight” (Eastman, Billings 2000) 
while also looking at Newspapers, 
The New York Times and USA 
Today from the May to September 
in 1998.

Why don’t women who played 
sports watch female sporting 

events?
- - - - - - - - - - - - - - - -

A group of heterosexual women who 
played sports in a post Title IX society 
were studied and asked what prevented 
them from watching female sporting 
events. Some findings were: 
- Lack of exposure impedes women’s 

ability to get a strong support system 
in their sport 

- For example, in 2009 an NCAA 
Division 1 female soccer game was 
being aired at the same time as an NFL 
football game on a Sunday afternoon. 
They had to compete for viewers but 
received less because of the football 
game occurring at the same time. 

- Women do not get to much time to 
themselves, so when they do, they are 
more focused on relaxing and not 

Sexist Language and the Image 
of Women in the Media

- - - - - - - - - - - - - - - -
- Media chooses to display women's 

femininity versus their athleticism.
- “Gender-bland sexism” is used in the 

media will make female sporting 
events seem “lackluster” so that people 
won’t want to view it. Often reporters 
compare females to male teams so the 

viewers can compare with their 
guidance the performance of a woman 

based on the average male talent
- Sports media makes women look like 

sexual objects by “depicting women off 
the court and out of uniform and 

emphasizes women’s adherence to 
hetero femininity” (Musto, Cooky, 

Messner). 
- Many reporters used “degrading and 

stereotyping adjectival phrases that 
undercut women’s achievements” 

(Eastman, Billings 2000)

Recent 
Breakthroughs: 
-WNBA raised 
annual base pay 
from $117,500 to 
$215,000
- 2020 salary

cap will be 1.3
million, 
compared to 
$996,100 in 
2019

- Full salary on 
maternity 
leave, an 
annual 
childcare 
stipend, and a
two-bedroom 
apartment for
players with
children Lack of Popularity Has An Effect On Wage Gap in Professional Sports

Female athletes do not receive as much screen time as male athletes which causes a lack in their popularity. Since the sports are 
not getting as much popularity, many broadcasters will not play female sporting events as much as they would for males. The 
overall effects of this is that female athletes are paid significantly less then male athletes due the lack of popularity because of 
media biases. Without popularity, they do not get very much screen time which results in lack of supporters. The lack of 
supporters will often turn sponsors away or will get them to only sponsor a little bit, since they will not receive as much money 
from fans. By increasing female teams screen time and cutting the sexists language, sports broadcasters would be able to support
in minimizing the gender wage gap in athletics.  
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