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INTRODUCTION 

Livestreamed broadcasts of collegiate sporting events are an integral part of a college’s or 

university’s athletic department. Broadcasts allow the world to see each team display their 

athletic abilities at a high level. But there are many other benefits to broadcasts more than just 

the amplification of a sports team. Schools hold broadcasts in high regard because of the 

monetary fortuity that they present to benefit the school. 

Broadcasts serve as channels to improve public awareness and the perception of a school. That 

perception can shape individual’s decision when selecting a higher education institution to 

attend. It can also foster cooperate sponsorship and advertising opportunities. Sporting events 

build a sense of community from the alumni and affiliated figures of the school. By broadcasting 

those events, they are then able to be shared with a larger audience and alumni that are not local 

to the school or lack the capabilities of attending the event in-person. Connecting individuals to 

their alma mater motivates them to contribute larger and more frequent donations to a school.  

Raising attendance, bringing awareness to companies for advertising opportunities, and 

generating an increase in donations are all indirect perks of broadcasting events. As such, there is 

a lot of opportunity to grow an athletic department through their broadcasts.  

The most-viewed broadcasts are those put together by national media organizations, like ESPN, 

CBS, NBC and FOX, and have the largest impact. However, a majority of broadcasts are done 

within the hosting institution’s athletic department or contracted to a third-party vendor. 

Henceforth, those broadcasts will be defined as ‘in-house.’ Sports broadcast outside of the 

departments are typically limited to football, men’s basketball, top-tier women’s basketball and 

other select championship events.  

That leaves several hundred events to be broadcast at the discretion of the host schools. To grow 

the exposure and reach of each sport, schools are currently developing and/or expanding their in-

house productions at a rapid rate to meet the demands of their fan bases (Zullo, 2018). Overall, 

institutional broadcasting of intercollegiate athletics is still relatively new. 

Since there is a lack of history and expectations, many schools are independently creating their 

own broadcast standards. Smaller schools, and especially those in Division II and III, are 

building from scratch at a rather rapid pace. They are forced to do so with fewer resources 

available compared to the resources in Division I (Zullo 2018). Just in 2015, Wingate – a 

Division II university in North Carolina – became the first Division II school to broadcast all 

their sporting events on ESPN3. 

Some conferences, like the Big Ten, took it upon themselves to create their own broadcasting 

criteria to create common expectations and also fund programs to help meet those standards. 

Rarely are the standards put in place by in-house broadcasting programs or the standards set by 
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conferences are tailored to properly provide equal coverage for male and female sports. This 

guidebook looks to change that.  

Through this guidebook, directors, producers, and administrators will have a resource that helps 

them navigate how to better achieve representative coverage of female athletes. Goals in this 

guidebook will be to achieve equal coverage of women and men for similar sports without there 

being a massive shift in the current structure of an athletic department. These outlined steps will 

better help portray the female athlete in a positive manner that addresses current issues in female 

representation by sports media.  




